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Taking pride in creating a safe
environment where people can excel,
explore, challenge, take risk and
succeed, enjoying helping people
realise they can when they felt they
couldn’t.
I have a degree in Engineering, and I
am passionate about innovative
problem solving. I live on the Isle of
Wight enjoying sailing, car restoration
and have recently rediscovered the joy
of making model aircraft with my
children. I work with an exceptional
team that is helping our customers
navigate their digital transformation.
Amid unprecedented change and the
rapid pace of innovation, digitalisation
is no longer tomorrow’s idea. We take
what the future promises tomorrow
and make it real for our customers
today. Welcome to…
Where today meets tomorrow.
Here to help individuals and
organisations by sharing the insights
and experiences I’ve gained supporting
multiple industry sectors be successful
in overcoming their unique and shared
challenges. Overall P&L responsibility
for Siemens Digital Industries Software
in the UK and Eire including Marketing,
Sales (direct and through partners) and
delivery services supporting customer
in multidisciplinary design and
development of Smart connected
products.
Complete business responsibility for
our software business within the UK
and Eire. Bringing together all elements
of the organisation (Sales – Direct and
Partners, Marketing and Delivery
Services) focusing on our customers
goals to reach ours.
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It is no secret that the events of this past year have taken
a toll on brands and retailers. The global crisis was
significant enough that companies immensely
underestimated the amount of financial loss they would
incur. Along with other manufacturers and brands, the
global sports market also fell prey to the catastrophic
effects of the pandemic. However, as the year
progressed, the sporting goods industry managed to
perform better than expected. And as it looks ahead, this
industry is now forecasting continued growth in the
coming years. In addition, sporting goods have a
predicted value of at least $599.9 billion worldwide by
2025 at a CAGR (compound annual growth rate) of 8%.
So, what is the source of this industry's growth? Since
2015 there has been an uptick in sporting goods sales.
The increase in sales is not from consumers purchasing
traditional sporting goods but from the growing urge to
access equipment that can provide performance data.
Smart-equipped sporting goods allow coaches and
athletes to track, monitor, and analyze information—
accessibility to this type of data is helpful for coaching,
enhancing, and improving athletic ability. In addition,
manufactures can use crucial information to develop
sports equipment and athletic gear.
The IoT is making technology and connectedness
possible, transforming how people experience sports on
every level. Sporting goods manufacturers who invest in
product development discover how to add value to
existing offerings while creating new ones. Equally,
athletes and coaches benefit from smart-equipped
goods. These innovations also allow brands to maintain
their current market share and acquire future ones.
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When aspirations meet innovations, it creates a
pathway to success.

It is essential to develop new solutions to stay
relevant to mitigate risks.

Imagine a young golfing student aspiring to become a
professional player. The golfer will be competing in a highstakes tournament that their coach cannot attend.
Ordinarily, this situation could be stressful for the young
golfer, but they manage to avert a potential crisis because
of smart technology. With the help of embedded
electronics in the player's golf club and an app on both the
coach's and player's smartphone, the coach can log and
analyze performance data. The coach uses the app to
provide feedback and ultimately store crucial practice
evaluations during their sessions. Now the golfer can
access vital information, thus giving them the needed
guidance to compete as if the coach was present.

Brands that have not yet invested in innovations and new
technologies risk falling short of consumer expectations,
lost revenues, and becoming obsolete. Many brands are
infamous for not keeping up with changing consumer
demands and are either out of business or uncompetitive
versions of what they once were. Technology is ubiquitous,
and consumers expect it in all parts of their lives. As a
result, professional and leisure athletes demand reliable,
safe, professional-grade, innovative, functional, attractive,
and intelligent products. Moreover, competitive pressure
is building. Startups unencumbered by established
processes are popping up continually. In the years ahead,
this
competition,
coupled
with
technological
improvements, will drive down sporting goods prices,
putting further pressure on latecomers to play a costly
game of catch-up or fall behind.

Innovative simulation is also practical when
evaluating the performance of sporting
equipment and athletes.
Surf Loch is seizing on the opportunity to use simulation
technology to help surfers ride the perfect wave. Aided by
advanced simulation software, Surf Loch can simulate
and create waves at a rate of 400 per hour. Professional
surfers can use the simulation to sharpen their skills,
giving them the edge needed for competing. Novelists
who live inland can experience surfing for the first time,
and amateurs can become better surfers. While Surf Loch
is a relatively small organization, it can compete globally
because of its capabilities and invested technologies.

ASICS is a renowned manufacturer of sports
shoes that maintains a leading-edge position.
Along with using analytic and quantitative data to
enhance athletic performance, brands also use the same
information to develop superior athletic gear. ASICS stays
in continuous pursuit of performance excellence. By
adopting simulation early in the product development
process, the company can offer a distinct advantage over
its competitors.

An ability to deliver innovation through embedded
electronics and software technology in new sporting
goods products is essential to capitalize on emerging
market opportunities. For many manufacturers, this
means moving away from disconnected applications to
an integrated design platform that can facilitate the
following capabilities:
Collaboration: Smart sporting goods product development requires collaboration with an expanded supply
chain, often with different partners responsible for numerous parts of the design. The platform must ensure the
security of each partner's information while sharing
enough data to facilitate the integration of the systems.
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Multidisciplinary design: The embedded electronics and
software required in innovative sporting goods products
bring new packaging challenges and significantly raise
the complexity of the product design process.
Multidisciplinary design enables mechanical, electrical,
and software engineers to work together simultaneously
and in one linear path independently. These solutions
speed up the entire process by integrating functional
requirements and validations into the workflow.
Product validation: Advanced products require advanced
simulation and test capabilities. Multidisciplinary
platforms can provide designers with a complete
engineering toolset to perform CAE analysis in the same
environment as CAD design, with the same data set.
Integrated product validation helps capture and avoid
complications early in the design process. All this gives
designers the tools to arrive at the ideal design and ensure
quality from the beginning.
Immersive 3D visualization: Knowing what a product will
look like before the manufacturing begins is a massive
advantage because decisions about aesthetics, materials,
and marketing become possible early in the process. This
solution reduces the need for prototyping crude versions,
which could take weeks at a time.
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Consumers are looking for tailored solutions
that fit their needs.
As companies embrace technology-enhanced equipment,
they soon discover that solutions benefit both the brand
and consumers.
Loyalty. Regular interactions with their sports equipment
and a more profound experience with information,
recommendations, and communities build an ongoing
relationship with the company, resulting in loyalty and
cross-sell opportunities.
Athlete safety. Many athletes have endured injuries from
participating in their sports. Real-time data can protect
the athlete and prevent common sports injuries.
Information is power. Apps deliver experiences but also
collect information about users and personal use of
products. In today's world, those who have data have
control.
Sporting goods manufacturers that take advantage of
many innovations can leverage these capabilities to
create highly sought-after products. By doing so, brands
can stay relevant, competitive in the market while
building loyalty and trust. Don't wait until it's too late; get
in the game now.
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